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INVITES YOUR INTEREST IN THE POSITION OF

director of communications
and Public affairs



International Airport, bus and streetcar 
mass transit, Amtrak national passenger 

rail service, and an extensive network 
of major freeways and highways 
including I-10, which crosses the 
country from the East Coast to the 
West, and I-35, which runs north 
to Minneapolis.

THE agency
The San Antonio Housing Authority 

(SAHA) has provided housing oppor-
tunities to San Antonio residents for over 

70 years and is among the largest housing 
authorities in the nation.  SAHA is a public housing 

agency created in 1937 by resolution of the City of San 
Antonio pursuant to the Texas Housing Authorities Law 
(Chapter 392 of the Texas Local Government Code) and 
federal law.  Governed by a seven-member Board of 
Commissioners, appointed by the Mayor of the City of San 
Antonio to staggered two-year terms, the agency is a qua-
si-governmental entity that is also governed by municipal 
law governing conflicts of interest, open public meetings, 
public information and rules of conduct for public officials, 
among many others.  The agency is committed to serving 
individuals and families that earn less than 30 percent of 
the area median income by providing and preserving public 
housing units, creating a safer and healthier environment, 
and improving the quality of life for residents.  SAHA’s 
mission is to “provide quality affordable housing that is well 
integrated into the fabric of neighborhoods and serves as 
a foundation to improve lives and advance resident inde-
pendence.”

As a nationally recognized leader in the development of 
innovative and accessible low income housing, SAHA 
touches the lives of over 65,000 people in San Antonio.  
The agency owns and manages approximately 7,000 
public housing units, including properties for low-income 
elderly, disabled and family households.  The agency 
administers 12,400 federal Housing Choice (Section 8) 
rental assistance vouchers.  SAHA has 489 FTEs and an 
annual operating budget of $176 million, with $14 million 
for capital expenses.  

SAHA has taken an entrepreneurial approach to providing 
housing and improving neighborhoods throughout the 
City of San Antonio.  The agency has utilized public/private 
partnerships and creative financing to fund both housing 
assistance and the implementation of a comprehensive 
neighborhood revitalization approach designed to produce 
jobs, increase the rate of homeownership and alleviate 
poverty.  SAHA is one of several housing authorities to 
be selected by HUD to participate in Moving to Work 
(MTW) - a national project that seeks ways to increase 

THE COMMUNITY
Approximately 1.5 million people live 
in the City of San Antonio, the 
second-largest city in the state of 
Texas and the seventh-largest in 
the United States.  Since 1970, 
population growth and land 
annexation have doubled the size 
of San Antonio, which currently 
spans more than 400 square miles.  
The City is the county seat for Bexar 
County and is located in the northern 
part of South Texas, also known as “the 
heart of Texas.”   As a frontier settlement, 
San Antonio was reputed to be a beautiful and 
exciting place with intermingled cultures.  Following the 
introduction of the railway to San Antonio in the 1800s, 
the City was transformed from frontier settlement to 
modern, mainstream metropolis.

The key industries supporting San Antonio’s economy 
are its financial services, government, healthcare and 
tourism.  Each year, more than 20 million tourists visit 
local attractions and generate over $160 million in new 
revenues, creating an overall $10 billion impact in the 
local economy.  The City is also home to one of the 
nation’s largest military bases at which almost 90,000 
people are employed, providing an additional impact 
in the local economy of more than $5 billion.  San 
Antonio is home to several Fortune 500 companies 
and is the regional headquarters location for a host of 
large companies including Nationwide Mutual Insurance 
Company, Lack’s, Kohl’s, Allstate, Chase Bank, Philips, 
Wachovia, Toyota, Medtronic, Sysco, Caterpillar Inc., 
AT&T, West Corporation, Citigroup, Boeing, QVC, and 
Lockheed Martin.

Rich in historical ambience and culture, the City offers 
residents an abundant selection of pastimes including 
The River Walk, The Alamo, Sea World, Six Flags Over 
Texas, The San Antonio Zoo, theatres, museums, historic 
hotels, fine dining, festivals and shopping.  For the sports 
enthusiast, the City is home to the San Antonio Spurs 
(NBA), San Antonio Rampage (AHL), San Antonio FC 
(USL), and the Double-A Minor League affiliate of the San 
Diego Padres - the San Antonio Missions.  The City also 
hosts many collegiate sporting events.

Characterized by many culturally distinct neighborhoods, 
the City of San Antonio offers residents a wide variety of 
affordable housing options.  The City is home to more 
than 30 private and charter schools, and 31 higher-
education facilities that include The University of Texas 
Health Science Center at San Antonio, The University 
of Texas at San Antonio and Texas A&M University – San 
Antonio.  Transportation options include the San Antonio 



• Provides leadership and management 
on media relations,e including 
preparing SAHA leadership for media 
contacts and events and providing 
speaking points, as needed.  Anticipates 
media responses and prepares 
spokepersons, accordingly.

• Develops and maintains strong 
working relationships with community 
leaders, internal information sources, 
and the media.

• Manages the dissemination of prompt, 
accurate information to the public 
during emergent or crisis situations.

• Develops, organizes, implements and 
maintains internal communications 
efforts to communicate information to 
employees.

• Serves as the point of contact for local, 
state, and national housing industry 
organizations.

• Develops and manages the 
departmental budget.

• Other duties, as assigned.

The ideal candidate will have knowledge 
and experience with content development 
and delivery using New Media and Legacy 
Media, as well as knowledge of advertising, 
marketing, and promotional strategies and 
objectives.  Experience within government 
and communities with attractions, hotels, 
civic organizations, arts groups, etc. is 
beneficial.  Exceptional writing skills, 
on-camera competency, and ability to 

develop relationships with local news 
coverage operations is needed.  

The successful candidate will 
have a demonstrated track 
record of success developing, 
administering and aggressively 
implementing effective 
communications policies, plans 

and strategies, preferably with an 
affordable or low-income housing 

organization or similarly complex 
agency.  Ability to work closely with 

SAHA departments to fully understand 
functional areas of the organization is 
critical to effectively communicating the 

the cost effectiveness of federal housing assistance, provide families with chil-
dren an incentive to become economically self-sufficient and increase housing 
choices for families.  In its ongoing effort to improve service, SAHA has raised 
standards, improved compliance and accountability, streamlined processes and 
actively promoted community outreach.  SAHA continues to move toward its 
goal of becoming a proactive, solutions-oriented agency.

THE position
The Director of Communications and Public Affairs, under the direction of 
the President and CEO, is responsible for managing strategic and operational 
communications planning and implementation for agency communications 
through public affairs, digital, and social media programs.  The Director 
supervises four staff and serves as the liaison with the Public Housing Authority 
(PHA) industry and a variety of local partners.  This position requires experience 
and skills in strategic, tactical and operational planning, and long-term and short-
term goal setting.

Duties and responsibilities of the Director include:

• Develops and implements communication plan in support of agency goals.

• Coordinates and completes regular communication projects, such as the 
Annual Report, Quarterly Newsletter, and monthly insert to resident bill 
statements and ensure they support agency plans for employees, residents, 
and other stakeholders.

• Measures effectiveness of communication strategies to ensure objectives 
are met.

• Plans, leads, and provides management oversight over new and legacy 
media.

• Plans, directs, and executes SAHA’s social media strategy to protect, 
sustain, and enhance SAHA’s reputation.

• Guides the ideation and creation of valuable digital content, including but 
not limited to, web content, videos, infographics, and social media.

• Works with key stakeholders to maintain and enhance agency website 
design, functionality, and content.

• Coordinates and oversees “Coffee with the 
CEO” meetings, and other meetings with 
the public, including events coordination 
such as meeting set-up, materials, 
refreshments, etc.

• Manages the agency’s external 
communications activities, 
including serving as primary 
media spokesperson and ensuring 
consistency in presenting SAHA 
information to the public in an 
accurate, timely and effective 
manner.

• Oversees articles submitted to 
newspapers and the media and manages 
event announcements, news releases, and 
responses to media inquiries.



To apply
If interested in this outstanding 
opportunity, please visit our 
website at www.srnsearch.com 
and apply online.  Position is open 
until filled. 

Résumés will be screened 
according to the qualifications 

outlined above.  Screening 
interviews with the most qualified 

applicants will be conducted by S. 
Renée Narloch & Associates to determine 

a select group of finalist candidates who will 
be asked to provide references; references will 

be contacted only following candidate consent.  Final 
interviews will be held with SAHA.  Candidates will be 
advised of the status of the recruitment following the 
selection of the Director of Communications and Public 
Affairs.

Questions regarding this recruitment may be directed 
to Ms. S. Renée Narloch at info@srnsearch.com or 
850.391.0000.

SAHA is an Equal Opportunity/ADA Employer.  

Pursuant to Texas’ open records laws, employment 
applications and résumés are subject to public disclosure.

 

Questions regarding recruitment may be directed to:

Ms. S. Renée Narloch, President
S. Renée Narloch & Associates

info@srnsearch.com  | 850.391.0000 | www.
srnsearch.com 

organization’s messages and perception to 
its internal and external partners.  

The selected candidate will be 
professional, honest and a person 
of integrity.  A strong leader who 
is solutions-oriented with excellent 
communication and interpersonal 
skills and the proven ability to form 
solid strategic partnerships within the 
agency and the community is needed.  
The chosen candidate will be a team-
oriented leader with an open management 
style who promotes staff development and 
training and holds staff accountable.  Must be a 
strong, approachable leader who is innovative, creative and 
politically astute.  Must also be flexible, transparent, a good 
listener, and have solid project and time management skills 
with an ability to maximize resources and execute.

SAHA has developed a positive, team-oriented environment 
which fosters a strong work ethic, effective communication, 
and organizational performance.  As a public agency, SAHA 
is committed to maintaining the highest of ethical standards 
and expects team members to perform responsibilities 
with the highest degree of integrity, professionalism and 
honesty, to merit the respect of co-workers, clients, 
partners, vendors and the general public.  In addition, 
SAHA serves the public with dedication, concern, courtesy 
and responsiveness.

Requirements include a Bachelor’s degree from an accredited 
four-year college or university in Communications, 
Public Relations, Journalism or related field with a high-
level knowledge of media relations.  Master’s degree in 
Communications or Public Affairs is preferred.  At least five 
(5) years of combined experience in leadership functions of 
communications, public relations, digital communications, 
social media, and/or community relations is required.

COMPENSATION
The salary range is $88,545 - $134,908; starting salary 
will be based upon the knowledge and experience of the 
individual selected.  SAHA offers an attractive benefits 
package. 
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